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After a frantic 2022, we look ahead to the 
sequel… 
 

After a year where the UK has had three PMs, two 
monarchs and a seemingly never-ending rotation of 
Government Ministers, most Westminster-watchers will 
surely be hoping for a more becalmed year ahead as 
they tuck into their Christmas dinners at the weekend.  

However, whilst this year’s relentless pace in SW1 
will be hard to match in 2023, there are also clear 
signs that the political volatility that has been with us 
arguably non-stop since the Scottish independence 
referendum is odds-on to continue into the New Year.  

The halcyon Conservative days of 2019 now seem far 
distant in the rear-view mirror. The ongoing fallout from 
the pandemic (see the trade disruption caused by China’s 
‘zero-COVID’ policy), spiralling food and fuel prices 
caused by the war in Ukraine and the tough fiscal stance 
of the Sunak Government all herald a grim picture for 
households going into January. Far from holding out hope 
of being ‘levelled up’, many will be relieved to hold onto 
the living standards they had at the start of this Parliament.
   
In that context, it’s unsurprising that for the first time since 
2010 most commentators looking ahead to the next election 
expect a change of government. Rishi Sunak’s ratings are 
currently higher than his party’s, though delivery in the 
next twelve months on supporting household finances, 
tackling the small boats crisis and propping up creaking 
public services will determine whether the Conservatives’ 

popularity converges on the PM’s or the other way around.  

On the opposition benches, Keir Starmer’s Labour can 
almost taste power and the party’s heightened popularity is 
establishing a sense of internal discipline unseen since the 
glory days of New Labour. Yet there are nagging doubts, 
no more so than in senior Labour circles, around how much 
of their current pre-eminence is a function of Conservative 
failures. Should the Government stage a recovery in the 
polls, many will agonise over whether Starmer has the 
political skills to set out a positive vision for the country 
which would truly seal the deal with an electorate weary after 
almost a decade and a half of Conservative-led government, 
but still holding significant reservations about Labour.  

If in doubt then, continue to expect the unexpected. 
And call your Atticus team to help you navigate the 
continuing wild currents of Westminster in 2023…

As we look to the year ahead, members of the Atticus 
team examine upcoming issues, surprises, and 
opportunities across our key areas of focus for 2023 
including technology, healthcare, international affairs, 
food and drink and leisure and retail. If you’d like to 
know more about our work in these areas, or if you’re 
looking for any support, then please do get in touch.
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TECHNOLOGY  

Political volatility extended the delay of the Online Safety 
Bill once again this year. Having envisioned a hard-line 
approach for the Bill vis-a-vis the responsibilities of big tech, 
Nadine Dorries resigned as Secretary of State for DCMS, 
leaving in her wake a fresh opportunity for another legislative 
reshaping. Michelle Donelan, whose opinion of the Bill 
was largely unknown when she took up the digital baton, 
becomes the seventh minister to attempt to get it over the line.
  
While interruptions now seem unending, there is reason 
to believe 2023 will finally be the year the Bill gains Royal 
Assent. This is almost entirely due to the highly fraught 
“legal but harmful” provision being dropped, a decision 
announced amid concerns spouted by the more libertarian 
wing of the Conservative party that this would threaten 
individual rights, notably those of free speech and privacy. 
With this legal and ideological barrier removed, the OSB 
returned to the House of Commons in early December 
and has a much simpler pathway to eventual enactment.  

It is difficult not to view the Competition, Consumer 
and Markets Bill – announced in the Queen’s speech - 
as being in the shadow of the EU’s Digital Markets Act 
(DMA), which passed in September and has entered 
the initial stages of implementation. Regardless, there is 
significant appetite for the UK to foster further competition 
within its digital economy and strip big tech from its market 
dominance; how the government manages to achieve this 
while creating its own regulatory identity separate from its 
European neighbours remains to be seen. That this debate 

will swirl around the Bill’s drafting is almost guaranteed, 
though the chances of it passing before summer recess, 
or indeed the end of 2023, are much less set in stone.  

Similar headaches mar the Data Protection and 
Information Bill, intended for the creation of a more 
business-friendly alternative to UK GDPR. The latter has 
been subject to frequent criticism from key ministers, 
including Donelan herself, who blamed the regulation for 
restricting the profits of SMEs. Given the Bill is a product of 
the Johnsonian era, its future form looks markedly uncertain. 
That being said, a desire to overhaul UK GDPR lives on 
within the current government, with the Digital Secretary 
pledging to create a new British data protection system.  
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INTERNATIONAL AFFAIRS

As 2022 draws to a close and we reflect on the events 
on the international stage, it is fair to say it has been 
another year of ‘unprecedented’ moments. At a time 
when countries are still grappling with the long-term 
impacts of the global coronavirus pandemic and striving 
for a successful post-pandemic recovery, the international 
stage has become ever more complex due to Russia’s 
invasion of Ukraine, and international relations with China. 
Some of these dynamics are also now playing out on 
the football field as the world watches the Qatar World 
Cup, which has brought its own range of controversies.
 
Russia’s invasion of Ukraine in February led to a 
major escalation in the Russo-Ukrainian war which 
began in 2014. As the war devastated the country, others 
rushed to their aid, providing a safe escape to those 
forced to leave and ensuring those who remained had 
the provisions to keep them going. The invasion led to 
many countries turning their back on Russia and issuing 
sanctions against those in support of the war. Many 
global companies, including McDonalds, also ceased 
doing business in Russia. Ten months later, the war still 
dominates the news headlines and debates in government.

China, despite still struggling to control and reduce the 
spread of Covid-19 at home, continued to impose itself 
on Taiwan and Hong Kong. Failing to condemn Russia’s 
invasion of Ukraine, China positioned herself as an 
enemy of the West. Not content with controlling and 
punishing dissidents at home, it was discovered that 

Beijing had been operating secret police stations around 
the world in an attempt to silence those speaking out 
against the Chinese Communist Party. Their discovery 
highlighted the reach Beijing has around the world and 
led to many countries rethinking their China relations. 

The awarding of the 2022 FIFA World Cup to Qatar has 
generated extensive debate both before, during, and most 
likely after around Qatar’s suitability to host the World Cup 
and the fairness of the FIFA World Cup bidding process 
itself. The criticism has largely focused on Qatar’s human 
rights record, including its treatment of migrant workers, 
women, and the LGBT community. Participating countries 
have also used the world stage the tournament provides 
to take a stance on key international issues. For example, 
Iran’s national soccer team chose not to sing their country’s 
anthem before their opening World Cup match against 
England in a display of solidarity to protestors back home.
 
Looking ahead to 2023, it remains to be seen how 
these international events play out and progress.

2Atticus Partners 2023 Outlook



HEALTHCARE

The Government’s 2022 – 2023 mandate to the NHS 
outlined their main focuses, outside of the continuing 
response to COVID-19: building back better to restore, 
and then seeking to improve access to, NHS services; 
access to primary care; services for autistic people 
and those living with learning disabilities or dementia, 
and to address demand for mental health services. 

An essential component of these improvements 
has been outlined as addressing health disparities, 
which the pandemic helped throw into sharp relief for 
policymakers. The Office for Health Improvement and 
Disparities, established in 2021, will play a crucial role 
in identifying the causes and drivers of those health 
disparities and assist in developing the government’s 
response. However, the shelving of the white paper on 
health inequalities does not indicate a commitment 
to progress in this area and, with nurses commencing 
strike action and junior doctors projected to join too, 
delays in this important area of progress are expected.
 
Alongside addressing existing issues in the NHS, the 
Government has pledged to look to future proofing the 
health service and looking to progress new technologies. 
The Department of Health and Social Care and the 
Department for Business, Energy & Industrial Strategy 
have recently jointly announced over £175 million for 
cutting-edge genomics research. The technology 
is intended to speed up diagnosis of rare genetic 
disorders in newborns, and to improve the accuracy 

and speed of cancer diagnosis. It is also hoped to be a 
part of the solution to the previously mentioned health 
inequalities and go towards the government’s wider 
pledge to position the UK as a life sciences superpower.
 
As the ripple effects of the pandemic continue, with 
backlog stories dominating headlines, Steve Barclay 
attempted to flip the narrative towards the end of the year. The 
current health secretary announced how the Government 
will be building on the Vaccine Taskforce model in its 
approach to four new healthcare missions for 2023 – 
cancer, obesity, mental health and addiction. Barclay 
committed £113 million to fund research into these areas.   
   
With so much upheaval and uncertainty across the 
health service, we hope to see the Government carry 
through their commitments to update and improve 
the NHS, however, nurses are the backbone of the 
system and before any steps are made toward updating 
and adapting the service, an urgent deal needs to 
be struck, a feeling shared by ex- ministers, former 
health secretaries and current conservative politicians. 
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FOOD AND DRINK

2022 has seen our food systems pushed to the limit by 
factors as varied as the war in Ukraine and subsequent 
global food shortages, and climate change and its impact on 
agriculture. Looking back, one question dominated the year: 
how can we produce sustainable, affordable, healthy food 
for the entire population, that stands up against global crises?

Earlier this month, the House of Lords Land Use in 
England Committee published its report ‘Making the 
most out of England’s Land’. The report made a number 
of recommendations, including that land in England 
needs a ‘multifunctional’ approach in order for food 
production and environmental needs to be met in the 
same spaces. We can expect the Government’s Land 
Use Framework to be published in 2023, which will set 
out its objectives for English agriculture, the environment 
and Net Zero and should take into consideration 
Peers’ suggestions to ensure land is multifunctional. 

Elsewhere, the Government recently postponed a central 
pillar of its obesity strategy – the 9pm watershed 
ban on TV and online junk food advertising. While its 
introduction has been delayed until October 2025, there 
is arguably still an appetite for a more ambitious approach 
to combatting obesity among a significant number of 
MPs and health campaigners. However, given the 
current fractious state of the Parliamentary Conservative 
Party, it remains highly uncertain whether new anti-
obesity initiatives such as a sugar tax on chocolate or 
mandatory front-of-pack nutritional labelling will see the 

light of day in 2023. Instead, expect campaigners to target 
inclusion in the main parties’ manifestos as they take 
shape ahead of the next general election, likely in 2024.

Could we see progress over the next twelve months 
though in other, less totemic areas of food policy? The 
Government made commitments on the monitoring 
of school meals and food education in the Levelling 
Up White Paper this February, and it remains to be 
seen how much impact the roll-out of the Food Data 
Transparency Partnership, outlined in June’s Food 
Strategy, will have on food and drink production.
 
Despite strong political headwinds forecast for next year 
then, it would still be premature to write-off any prospect 
of progress towards a more secure and sustainable UK 
food system being made in what’s left of this Parliament.
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LEISURE AND RETAIL

Leisure and retail sectors are notoriously at risk of 
slowdowns in the economy and recessions. As consumers 
feel the pinch of rising bills and costs, a slowdown in 
consumer spending is also often not far behind. The travel 
and hospitality sectors will already be feeling the squeeze 
from the middle classes, as household budgets trim the 
fat and spend less on meals out and weekends away. 
 
Perhaps surprisingly, the luxury retail sector is more 
recession proof than many would think, as high net 
worth individuals and the well-off are the least likely 
to feel the effects of rising inflation and budgetary 
pressures. However, rising fuel costs and supply chain 
issues within luxury markets become more apparent 
at scale; particularly when it comes to private air travel, 
exclusive getaway destinations and superpowered yachts.
 
There are also more corporate factors to consider, like 
the growing importance of environmental, social and 
governance concerns in more and more sectors or even 
the international and geopolitical environment in different 
regions (whether political instability or climate disasters). 
Although leisure and retail can expect to bounce back 
from the impacts of the COVID-19 pandemic eventually, 
a recession so shortly afterwards could spell dangerous 
waters ahead for many businesses. Big name brands 
have had to adopt increasingly inventive ways to 
encourage consumers through the doors of their physical 
stores, with store takeovers and offering “experiences” 
to encourage shoppers and counteract the decline of 

the high street that has been underway for a few years. 
 
Companies looking to capitalise on the post-pandemic world 
are increasingly feeling the need to adjust to the changing 
social climate. Many brands feel the need to demonstrate a 
degree of social consciousness in an age where ‘trial by social 
media’ is both immediate and brutal, turning their marketing 
from ‘what can I sell’ into ‘how do I make a difference’.
 
Overall, trends indicate that there is a definite slowdown 
coming for both the high street and luxury sectors of the 
economy, and that both internal factors, like inflation and 
supply chains, and external factors, like the political climate 
and social issues, will continue to impact leisure and retail.
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